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Abstract

This paper investigates how package color saturation paired with an environmental or a
self claim affects purchasing behavior. Drawing from Construal Level Theory, we
expect that a low (high) saturated package color matched with an environmental (self)
claim will maximize consumers’ purchasing behavior. Two experiments - including a
field in the lab - provide evidence for this relationship, showing processing fluency as
the underling mechanism. Results indicate that a match between a low (high) saturated
package color and an environmental (self) type of claim increases consumers purchase
intentions (Study 1); and actual behaviors (Study 2). We also show that this effect
elicits processing fluency, which in turn positively affects consumers’ purchase
behaviors. The paper offers clear managerial implications by investigating the actual
behavior of consumers and providing evidence of the appropriate combination of color
saturation and type of sustainable claims that boosts purchasing behavior.
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