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Abstract

This article explores the impact of value co-creation (VC) on consumer adherence in
healthcare, employing self-determination theory (SDT) to analyze the dynamics
between consumer autonomy and healthcare outcomes. The study conducts a
comprehensive literature review and meta-analysis, identifying four types of VC:
Assisted VC, Collaborative VC, Customer-Driven VC, and Provider- Driven VC. It
tests seven hypotheses, considering factors like consumer age, gender, and cultural
traits, to understand how these variables interact with provider dominance in VC. The
interaction analysis reveals significant effects based on consumer characteristics and
cultural context. For instance, the effectiveness of provider-led VC strategies
diminishes in contexts with older participants or higher female presence. Additionally,
in cultures with higher power distance, provider-led strategies appear more effective,
whereas in individualistic societies, they may be less so. Practically, the study advises
healthcare providers to develop customer-centric approaches and personalized care
models. It emphasizes the role of digital health policies in enhancing consumer
engagement and autonomy. Despite its comprehensive approach, the study
acknowledges limitations like the reliance on existing literature. Future research could
incorporate primary data, explore VC in other domains, and investigate the
longitudinal effects of VC on individual health and well-being.
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