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Abstract

This research investigates how consumers’ orientation towards lending/renting versus buying/owning (i.e.,
de-ownership orientation) influences their compulsive and impulsive digital acquisition tendencies, and
through them, the extent of digital piracy behavior. Findings from a U.S. panel survey indicate that
consumers’ de-ownership orientation leads to higher compulsive and impulsive digital acquisition tendency,
and consequently, stimulates digital piracy. Two moderators of the relationships are also identified.
Specifically, consumers’ perceptions of the extent of a strong (versus weak) social impact of their behavior
(i.e., moral intensity) help attenuate the identified positive relationships, while collectivistic feelings
strengthen the identified effects. 


