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Abstract

This research aims at examining the motivations and constraints of experimentation
and retention in sports practice by people with disabilities. Data were collected with
two focus groups joining 30 stakeholders, including clubs, gyms, associations, and
federations. Using content analysis by the Leximancer software, the study identified
the key motivations and constraints in sports4all practice based on the interview
transcripts. The results of this study provide a foundation for strategic thinking to
enhance sports conditions for individuals with disabilities and to promote inclusivity in
sports.
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