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Abstract

The Consumer Internet of Things (CloT), which has attracted increasing attention in
recent years, is beginning to offer advantageous new services based on advances in [oT
technologies, changing our daily lives. Nevertheless, previous literature has provided
little insight into smart connected objects (SCO) consumers’ appropriation measure
and impact. The current research examines this appropriation through an empirical
investigation of 505 SCO users by combining marketing and IS perspectives. The
results show that CloT appropriation is a higher order formative construct having
knowledge, consciousness, self-adaptation, control, creation, psychological ownership
as its first order reflective sub-dimensions. Furthermore, the study reveals a positive
impact of CloT appropriation on extra role behaviors, perceived value of SCO and
satisfaction of life, as well as the mediating role of extra role behavior on the
relationship between appropriation and perceived value of SCO.
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