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The commercial value added chain of Content Marketing response

Abstract

The communication of firm-generated content/stories has become a popular strategy to
encourage consumers to generated additional content whilst building up a
non-commercially driven long-term relationships with other consumers. This strategy
progressively known as Content Marketing is already applied in the corporate world,
but research is needed to fully understand the coherences between communication
channels and content generating channels. In order to illuminate the coherences
between communication channels and content generating channels, this study
visualizes the impact of Firm-generated content (FGC) on Content Marketing
response. Apart from theoretical assumptions, the results of this study provide
managerial implications how to influence user-generated content. In this matter the
visualisation of the commercial value added chain of Content Marketing illustrates
bottlenecks, indicating low motivation for content generation from the
consumer/customer’s side. Since there is relatively little empirical research focusing on
the commercial content generation, this study will contribute fundamental knowledge
to Content Marketing an upcoming marketing strategy.
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