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Competition in markets and product survival

Abstract

This study aims to examine the relationship between the rivalry of products of strategic
groups of companies and the survival of the products of its member companies. The
hypothesis assumes that the products of regulated companies originally expect the
managerial attention of the products of companies of the group of low-cost producers;
and this produces a greater product survival of the companies originally regulated. On
the contrary, the products of low-cost companies and of companies with product
differentiation expect to receive the managerial attention of other companies of their
same strategic group; and this determines a greater survival of their products. Results
show the relationship between the intra- and inter-group rivalry among the products
and the survival of the products of the firms.
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