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Abstract

The online home sports industry grew in the last years and especially since the emergence of restrictions
caused by the outbreak of Covid-19. A better understanding concerning the drivers of participation in online
sports would greatly benefit academics and managers. To date, literature is scarce. Based on the S-O-R
model, the current study investigates how five different stimuli (S) of online video sports classes induce
users’ organism (O) in terms of emotion and attitude, and how it further influences users” response (R) in
terms of satisfaction and intention to continue with online classes. Data from 303 respondents were collected
and the model was tested using SEM. Results show that hedonic value and online coach reputation have the
largest indirect effect on the participants” intentions. Pleasure was the most important emotional dimension
for users to continue following online classes, whereas dominance had no significant impact. Attitude and
satisfaction had a significant direct influence. Results of a multigroup analysis show that the type of class
(synchronous or asynchronous) moderates the effects between hedonic value perception and arousal.
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