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Abstract

Pay-as-you-live (PAYL) pricing as a new and promising service pricing mechanism has emerged in health
insurance in order to increase competitive advantage among insurance companies and healthy lifestyles
among consumers. PAYL tariffs reward consumers health-promoting behavior with a discount on the
insurance premium or a monetary or nonmonetary reward accordingly. We conducted an experimental study
to investigate the impact of reward type (monetary vs. nonmonetary) and reward timing (monthly vs. yearly)
on consumers' purchase intention of PAYL tariffs and health behavior intention. The results show that
reward evaluation mediates the influence of reward type on consumers’ purchase intention of a PAYL tariff.
We observe a higher reward evaluation for monetary compared to nonmonetary rewards. Monthly rewards
lead to significantly higher health behavior intentions than yearly rewards. The higher the purchase intention
of a PAYL tariff, the higher the health behavior intention.
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