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Abstract

Initially studied from the stakeholder’s perspective, recently more attention has been devoted towards CSR’s
impact on consumer behavior. However, results have not been convergent nor conclusive. Thus, in order to
better understand the impact of CSR initiatives on consumers’ behavior and attitudes towards companies we
conducted a thorough meta-analysis. We present results of a comprehensive meta-analysis covering 797
effect sizes, extracted from 168 research articles encompassing 72248 participants. Results suggest that CSR
initiatives have a positive and medium effect on consumer behavior, but with different magnitudes depending
on several factors (type of participants, type of sampling, type of CSR initiative, and country’s

development), all playing a significant role in the relationship between CSR and consumer response. These
insights can be leveraged to design CSR initiatives that cause greater impact on consumers’ attitudes and
behavior.
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