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Abstract

Abstract Previous research has shown various aspects of human-robot interaction on
consumer experience; however, how such interaction influences the way consumers
perceive product information and, thus, how it impacts the shopping experience, has
yet to be addressed. This ongoing research addresses this gap and examines the effect
in a lab setting (N = 200). We find that consumers find the information given by the
service robot (vs. salesperson) more detailed but more complex, which leads to an
ambivalent shopping experience. Keywords: human-robot interaction, information,
complexity
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