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self

Abstract

This study investigates sustainable consumer behaviour in purchasing and disposing of
mobile phones. It is of special interest to test the influence of green self-identity and
extended self. We suggest an extended version of the theory of planned behaviour and
propose seven hypotheses. To test the model, data from 988 Danish consumers was
collected through a convenience sample. Our results show that attitude, subjective
norm, perceived green self-identity and extended self are significant predictors of
intentions to act sustainably when buying or disposing of mobile phones. Attitude to act
was found to be the strongest predictor for intentions to act in a sustainable way. The
results of this study can be used to understand better sustainable mobile phone
consumption and provide useful information to marketers and policy makers dealing
with sustainability within the mobile phone market.

Subject Areas: Attitude, Consumer Behaviour, Hedonic Products

Track: Social Responsibility & Ethics



