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Abstract

The COVID-19 pandemic has created numerous challenges for individuals and
organizations around the world due to social distancing measures. This study
investigates the impact of loneliness caused by social distancing on shopping
escapism, impulsive consumption, and the mediating role of materialism. Using data
collected during the 2020 COVID-lockdown period in the UK, the results of a
structural equation model analysis show that loneliness increases materialism,
improving shopping escapism and impulsive consumption behavior. In addition to
materialism, gender has a positive effect on shopping escapism.
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