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Toward a Communicative View on Sustainability

Abstract

Organizations pursuing to act sustainable face the challenge of communicating their
endeavor effectively. Although research has contributed to the advancement of our
understanding of sustainability communication, recent works emphasize the need to
apply a more holistic approach that counts for the interactive nature of communicative
processes. By drawing on Habermas’ theory of communicative action, we shed light on
the complexities and struggles actors face when engaging in such processes. We
propose that sustainability comes into being through the illocutionary force of speech
acts and we describe a state of unsecureness about the communication in place we term
pseudo sustainability. In doing so, we highlight the role of the receiver of a
communicative act.
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