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Abstract:

Consumers overconsume and underutilize clothing, resulting in substantial resource waste in
the domain of fashion. As a potential remedy, fashion blogs and small businesses have
suggested evaluating garments regarding their cost per wear, which divides a garment’s
purchase price by the number of wears it provides. This research examines providing cost-
per-wear signals as a nudge to shift consumer purchases to more sustainable (i.e., higher-
quality) clothing. Three experimental studies show that cost-per-wear signals influence
consumers’ perception of a garment’s economic value and shift choice to garments with lower
cost per wear (i.e., higher quality). Importantly, these effects depend on evaluation mode and
purchase occasion such that they are mitigated when consumers cannot compare cost-per-
wear signals or aim to purchase a special garment. The findings are relevant for marketers and
policymakers aiming to promote purchases of high-quality clothing and curb fast-fashion

consumption.
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