Marketing for Social Good: Navigating Prosocial Complexity

Pascal Giintiirkiin
Vienna University of Economics and Business
Lukas Maier
WU Vienna
Christina Schamp
Vienna University of Business and Economics
Katherine White
UBC Sauder School of Business
Yufei Qui
Imperial College Business School, Imperial College London
Kim Penias
Technion - Israel Institute of Technology
Luca Held
Vienna University of Economics and Business

Cite as:

Glintlirkiin Pascal, Maier Lukas, Schamp Christina, White Katherine, Qui Yufei,
Penias Kim, Held Luca (2025), Marketing for Social Good: Navigating Prosocial
Complexity. Proceedings of the European Marketing Academy, 54th, (126266)

Paper from the 54th Annual EMAC Conference, Madrid, Spain, May 25-30, 2025

EUROPERREMARKEENG ACADEALY




