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Analyz'ng the Power of Non-Verbal Cues and Certa'nty Statements 'n 

Mov'e Rev'ews 

Abstract: 

The a&m of th&s research &s to exam&ne the &mpact of non-verbal elements and certa&nty 

statements &n consumer rev&ews on demand. In order to do that, we collected mov&e box 

off&ce data from the-numbers.com and comments from YouTube. Sent&ment analys&s was 

done by The Lex&cal Su&te and non-verbal parts were analyzed by PARA. General&zed 

Method of Moments (GMM) models were ut&l&zed as the est&mat&on method. Est&mat&on 

results show . Also, results reveal that volume, valence, and number of negat&ve and m&xed-

neutral rev&ews pos&t&vely &nfluence the box off&ce revenue.  
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