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Al Experiments

Abstract

Conversational Al agents, systems that hold intelligent conversations with humans, are reshaping how
organizations engage customers, from sales to service. Marketing scholars are beginning to study how these
agents influence customer journeys and brand outcomes, yet most research relies on scenario-based methods
with limited ecological validity. New no-code platforms let researchers design and deploy agents without
technical skills, enabling studies using real-time interactions. These agents can represent customers,
employees, or others; display traits and behaviors; and be used in lab, field, and experimental designs. Across
three studies (N = 789), we show that interacting with such agents shapes perceptions, attitudes, and
incentivized behavior. We introduce ResearchChatAl, an open-source tool, to illustrate study design and
deployment, discuss methodological trade-offs, and show how such tools support more valid, realistic, and
scalable marketing research on and with Al.
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