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Abstract

This study explores the realm of regenerative tourism through thematic content
analysis and visual content analysis of 107 Tripadvisor reviews and 239 tourist photos
of Sadhana Forest. Thematic content analysis reveals dimensions such as Social,
Emotional, Experiential, and Epistemic value, highlighting community engagement,
emotional experiences, and cognitive insights. Visual content analysis further uncovers
Well-being, Epistemic, and Functional value, emphasizing the experiential landscape.
Ultimately, the study identifies the catalytic Personal transformation as the trip’s
consequential outcome, showcasing the profound impact of regenerative tourism.
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